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Mobile Device to Join the Poll.)

Or type the following address into your browser:
PollEv.com/MattAshby167
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What This Strategy Is About:

* Supporting entrepreneurship, business
retention, and recruitment of new industries.

* Growing primary jobs and building a strong local

economy.

Brownfield Alighment Actions:

ﬁ « Market remediated Brownfield sites to attract

businesses in targeted sectors (e.g.,
manufacturing, logistics).

* |nclude Brownfield properties in incentive
packages and site databases.

 Offer Brownfield cleanup as part of business
attraction deals for job-creating enterprises.
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What This Strateg Is ut:

Strengthening the local workforce through
training, partnerships with schools, and job
readiness.

Aligning wgrkforce development with busmess
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. .Brownfield Alignment Actions: 3

* Partner with local colleges or trades programs to
involve students in environmental or
construction-related work.

* Use cleanup or redevelopment to build new
housing.

* Align site reuse with job-generating programs
(e.g., career centers, training facilities).
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What This Strategy Is About:

* Building strong local leadership, strate
planning abilities, nizational ¢ paC|ty to f
pursue and implement brojects. '

* Equipping communities to manage com .lex :
development efforts.

Brownfield Alighme

* Use Brownfield funding to grow local staff skills -
& In grant writing, project gement, and public ~
- engagement. ‘ " X
Form a cross-sector Br
coordinate reuse priorit

-

Tap into technical assistance (‘I’AB,-

/ﬁ
-
‘ nonprofit partners) to fill resource gaps.
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=& What This Strategy Is About:

s f
O gl
S

"« Improve neighborhood safe

+. Fostering safe, clean, and welcoming

communities.
* Attracting and retaining residents byimproving
everyday living conditions. -

Brownfleld Alignment Actlons}
aminated oQ/acan}t sites into
pa'fks tralls, or co‘l’hn?umtyi%llltles =

and aesthetics by

addreSS)ng eyeéores’?md env*ronmental .
’ a9

ﬂ clude sustanablllty and green space in

edevelopment plans to boost health outcomes.
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What This Strategy Is About:

Creating vibrant, distinctive places that reflect community
identity and attract investment.

Encouraging walkability, cultural expression, and social
interaction through design and public space.

Brownfleld Allgnment Actions:

Integrate Brownfield reuse into Main Street, downtown, or
gateway corridor revitalization plans.
Use arts, culture, or public markets to animate formerly

A Leadership/Civic Development & The Role of Public Policy
vacant Brownfield sites.

* lLeverage. cleaned-up sites for catalytic placemaking

’ projects that build civic pride.
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WHAT’S GOING ON IN
YOUR TOWN?
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